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DESIGN MANAGEMENT:

PRODUCT VS. SERVICE

Tangible Intangible

EXAMPLE:THE PRICE OF COFFEE

Source: B. Joseph Pine Il and James H. Gilmore: The Experience Economy. Boston: Harvard Business School Press, 1999.
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Source: B. Joseph Pine Il and James H. Gilmore: The Experience Economy. Boston: Harvard Business School Press, 1999.
Source: B. Joseph Pine Il and James H. Gilmore: The Experience Economy. Boston: Harvard Business School Press, 1999.
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MARKETING AESTHETICS

SUBSTANCE OF STYLE
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STRATEGIC THINKERS CREATIVE THINKERS

Analytical 42 Intuitive

Logical ' Emotional

Linear Spatial

Numerical Visual

Verbal Physical
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BY DIFFERENTIATION

{It’s different, | like it!! }
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Source: B. Joseph Pine Il and James H. Gilmore: The Experience Economy. Boston: Harvard Business School Press, 1999.
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Source: B. Joseph Pine Il and James H. Gilmore: The Experience Economy. Boston: Harvard Business School Press, 1999.
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DISCUSSION
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