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Adrian Slywotzky & David Nadler
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= s R SEA0R oty AFE e WEve Ao, AR e
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x YA © “The MFA is the new MBA”
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10. 347159 AE

Joseph Fuller
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x 7] :© “Requiem for the Public Corporation”
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Bronwyn Fryer
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sz=S Ao R  “FAA FASHpositive organizational scholarship)” ©]
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394 2A%e FRASS 7k okl FEAZAG 2HE wEL
BAACRE AAEIE widete 2ARYe S8 AAYY s 24T
Aol IS 7 Qlt} o] T ‘TR (work)’ o B3I &3] AR
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* 94 © “Accentuate the Positive”
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12. A2 AgAAe +5°
Chris Meyer
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« YA © “Biological Block”
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13. 2 7A=AFom A3, oA’

Herminia Ibarra
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* YA © “How You Gonna Keep' Em Down on the Farm After They've Seen INSEAD?”
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14. Yx7]% dn|Ao] oA x Q22"
Gardiner Morse
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« YA © “You Don't Have a Nanostrategy?”
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15. &Hl2 74 929 2§

Igbhal Quadir
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16. B]ZY 2 3ol 282 u] & A GE3

Ellen Peebles
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17. A3 W ES 9] W3l
Clay Shirky

E= AFEE WEYA(social network) 7} H|ZUAE st Qs
J2 FAEE Ade B <ol vk SHARE o]k ARS|A WEQAE
AT AES EAgeHE R 84 olH1 AT Ee de 1 AAR
wUele 27| Wk (Self-altering) & d4tal Slok A4 HIELA7F B9
o] 27| WststAl Rt=s A Elel= A Al 77 Stk ¥ U MES
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« YA © “Watching the Patterns Emerge”
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18. A FA4 Sl A7 A

Thomas A. Stewart
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« YA © “Laughter, the Best Consultant”

- - .
18 HYLNDAI RESEARCH INSTITUTE



19. g23 A= AA) FE
Leigh Buchanan
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- - .
19 HYLNDAI RESEARCH INSTITUTE



20. IT 23L& ZAA s}
Ray Kurzweil
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