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"Strategic Supplier Segmentation,” California

Dong Sung & Chu Wujin,

Cho,

Jeffrey H.,
Management Review, Vol 40, No. 2 winter 1998

Dyer,

1) Murphy, Christopher L., Vendor Quality Management, British Columbia Telephone Co., Burnaby, 1992
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ol A A= EA=e| dF Bk AR olgd AAAAE A
o AT 5 Y= 1A B AT F AL
Ak YA B ol AFF Tole] FAES WolEE EA I
Hatol W& @ /hX SulA AHoE Fu) L PYAE Bse A
colRe A2 EAES 7 4QE] AEAE olste] BE FUYAE 4714
Yooz FRes Agon FAE

<3 1> MM AR Bl 47K ot

Sy of = | Bottleneck Strategic

ol

1& | Non-critical Leverage

& =

A%&: Rasmus Friis Olsen & Lisa M. Ellram. "A Portfolio Approach to Supplier
Relationships,” Industrial Marketing Management 26, 101-113pp(1997)

- (A FRE: Strategic) vl #g] AA7L o]HE& Btk op 2} Fujrt 71l Al

AGAA FAL AT Y H 99

colel@ o) welel Qe BEActel AWskn ALHY WA Ao,
QUG WA= Qe Tz G GHYA BT FolAY, AF/
Aol BE N, EE 21 BRI TE WL Be AL9e TE

(@AMAARE: Leverage) 7ol A= olsht AgHoz sqe] T2

53 pag Fig)

col7le] &3 AUl A e WS BAs
Hegl st Fu) B thao] me AMA EAE T

thelo] B YedAsh 4B EF 29018 24N FA0 VA g
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sk AR F QR WRE Ao S shAck ¢

B CRE I TE B 5



Prime Business Report I K49 By %E 9ot 471X (A%

- (B EJ¥: Bottleneck) : AgA Foxi= "ol A sy] ofgL T3
olel@ e EAHCR sy fside FElE REstery ks
Tl AT ol WAIE S EAlshs Ao v

A5 =
-AE RS A-dE d HAFo] FAld AEEH= AAYUE AX oY
(concurrent engineering)S L= dte] Fu) A2 F&eeA Y 7y Qs
7] flal 7A BA A 3EAE AR A7 e #evt 2a%

— (] AP Non-critical) 7] #FA A7t folata, Ao AFA F94
Lol i A9
ol gk Fu] AP Y= 39 F3Hconsolidation)
7bset T FEdA 5 2017 A8 A FEF AP AE e ok of
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