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< 1>
( %)

3.32 1,019 2.8 18.6 325 35.9 10.2

3.37 684 1.8 18.9 31.9 35.3 12.1

3.22 335 4.8 18.0 33.8 37.1 6.3

20 3.28 142 2.3 19.0 37.8 30.0 10.9

30 3.37 448 2.8 15.1 33.1 40.1 8.8

40 3.24 317 4.0 21.3 31.3 34.0 95

50 341 111 .0 245 26.6 32.1 16.9

: HRI Consumer Research( , 2002)
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5 19.3%
(CF) (Brand Score)
BV= CFX-%
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@A) 100 m 1000
AT
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(coverage)

(bargaining power)

(1999)
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